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https://youtu.be/t9PRCkIeVsg?si=j4mMpqoIy47ZO5xx
https://youtu.be/t9PRCkIeVsg?si=j4mMpqoIy47ZO5xx
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Recap Grune Woche 2024

119,000 m?
total exhibition area

1,400 exhibitors from
60 countries

OO
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300,000 visitors and
congress participantsin
10 days (incl. 51,000 trade

visitors)

Grune
wWoche

The global hub For agribusiness

39 million euros
total spendings of
Grune Woche visitors
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Recap Grune Woche 2024

Global Forum for Food and Agriculture & Agriculture Ministers Conference

® Hosted and invited by the German Federal Minister
of Food and Agriculture
. .. . Berlin Agriculture Ministers’ Conference 2024
® Agriculture ministers of 72 nations 00d Systems for Our Future: Joining Forces for a Zero Hunger World
® Representatives of 12 international organizations
® 2,000 representatives From politics, science,
industry and NGOs from more than 100 countries
G LO BAL * Bundesministerium
T fur Ernahrung
FORUMSFOOQOD:= und Landwirtschaft
AGRICULTURE

GFFA, Ministry of Global Affairs | www.gffa-berlin.de Berlin Agriculture Ministers’ Conference 2024, CityCube Berlin
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International Exhibitors

Themeworld “World Tour”

® More than 30 official country presentations

® Presentations of various regions from all over the world

® |ndividual exhibitors (importer/exporter)

The Netherlands The Baltics Switzerland
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Trade Visitors

About 51.000 trade visitors of the

following business sectors: . . . e . .
9 of trade visitors are satisfied with their

visit at Grune Woche.

Retail, wholesale and foreign trade —
8%

Restaurant business/ catering

6% over 31% trade
__ visitors work in
the trade and
Food industry

Hotel industry/ tourism

- of trade visitors would recommend a

visit to Griune Woche.

Food industry

10%

Agriculture/ Forestr

27%
of the trade visitors plan to visit Grune

Woche 2025.

Associations/ institutions
8%

School/ a

lied university/ university
8%

Horticulture

(Multiple entries, extract trade visitors)

5%
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Grune Woche Startup-Days

Chosen startups from the agtech & food industry pitch their business idea in Front of a jury and

present their products

Grune Woche

,@. Startup-
Days

Candidates winner

Finalists Days
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Media Coverage

® 2,000 journalists from 28 countries

® Over 7.5 million outreaches via

Facebook and Instagram

® More then 2,000 active followers on the
B2B platform LinkedIn

® Around 17,000 print and online articles

and around 1,000 television and radio

reports appeared about about Grune

Interview Cem Ozdemir, German Minister of Food and

Woche. Agriculture



https://youtu.be/E10Tx4NfjOs?si=izMfSSIhlN3i3OJM
https://youtu.be/E10Tx4NfjOs?si=izMfSSIhlN3i3OJM
https://youtu.be/E10Tx4NfjOs?si=izMfSSIhlN3i3OJM
https://youtu.be/E10Tx4NfjOs?si=izMfSSIhlN3i3OJM
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Your Benefits

of participating in Grune Woche

Test Market

Launch of new products

Grune Woche as test market regarding the acceptance on the European market
Preparation for B2B PlatfForms

Results of Grune Woche as a basis for your next B2B presentation

Distribution Channels

|< 7' Contact to Sales People

Generate new distribution channels in the German market
Business Deals with Other Exhibitors
Z N Generate international distribution channels through your

exhibiting colleagues
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of participating in Grune Woche

O O
O
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Direct Contact to Consumers

Direct Sales

Finance a part of your participation (156 EUR average spending per visitor)

Consumer Information

Boost touristic interest for your country/region, because informed consumers tend to buy more often

Image

Presentation of your Country and Companies

Multiply your political and advertising synergies. Enormous media coverage in national as well as
international as well as presence of international politicians, trade visitors and consumers
Cultivation of Image

Presentation of your Food industry, sustainable production and visions on the agricultural sector
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Thank you for your attention

We are looking Forward to your questions and to welcome you as an exhibitor of Grune Woche |

The global hub For agribusiness.

Jan Bergmann

Product Manager World Tour

Lars Jaeger

Exhibition Director of Grune Woche

T +49303038 3291
jan.bergmann@messe-berlin.de
www.gruenewoche.com

T +49 303038 2021
lars.jaeger(@messe-berlin.de
www.gruenewoche.com

Find more information here



https://www.gruenewoche.de/en/exhibit/official/
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We look Forward to seeing you there!
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